








P r o m o t i o n a l  F e a t u r e

Best Buy Canada Ltd.

BBYC Ltd. is progressively enhancing its 
corporate environmental responsibility. 
Recent initiatives include eliminating non-
biodegradable containers from the cafeteria, 
implementing mixed container and mixed 
paper recycling programs, offering employ-
ees a discount on their coffee if they provide 
their own mugs, and giving customers the 
opportunity to return selected electronic 
items for recycling at its stores. 

Being in the BBYC Ltd. family also 
means giving back. Each year, the company 
dedicates nearly 1.5 per cent of its annual 
pre-tax earnings to charitable programs 
such as the United Way, Big Brothers/ 
Big Sisters of Canada, the Boys & Girls 
Clubs of Canada as well as a number of  
environmental measures. “Our staff is very 
enthusiastic and dedicated to our commu-
nity efforts,” says Pratt. “I think this instills 
a lot of pride in being part of an organiza-
tion that places a high value on corporate 
social responsibility.”

For more information on career oppor-
tunities at Best Buy Canada Ltd., visit: 
www.bestbuy.ca/careers or www.futureshop.ca/
careers. n

This promotional feature was prepared for Best 
Buy Canada Ltd. by BCBusiness magazine’s 
Special Advertising Features Dept. Writer: 
Jodie Warren. For information contact  
BCBusiness VP of corporate features John  
Cochrane at 604-299-7311. E-mail:  
jcochrane@canadawide.com

Right: Graham Williams,  
a product content analyst, has been  

with BBYC Ltd. for over a decade. 
Below: giving back to the community is  

key to the BBYC Ltd. team.
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